els organized in taxoaomic product groupings., and bar method further 
product greenring probability- profile associating with each said product 

deriving said ^.. K lor each said combination ob.o; m.:a< » and promotional oiler from the 
acre of probability associated o dd each po-uacl grouping comauong a product subject to far 



^ a 



^ w s , ^ \ a- a fa.aw. : a ■■e. hrk^ Uut.aw ^ , u k,= a o ^ o.- ; .■ ; v v < 

plurality of ciaa.oo.ssrs, wherein the database associates with each customer of said substantial 
pardon a a Ideotli'l cation of tsvawaeboos engaged in by the customer and an identification oi* 
products previously purchased by the customer in each oi the transactions; 

providing a transaction sunntmry data strucrare associating with each saai customer die 
total number of transactions the customer has engaged in and the numbers oidransaehous 
an haling rach - a ! an due ■ \ p u 

l S < > ' i S V V , U v v ' 

structure tor at least , portion of said customers; and 

deriving said measure- of probability associated with each saai product grouping from the 



aid product grouping probrshbav profbe for an awhvalaal eiaOoraer to 
obihty of said individual customer purchasing bom a product grouping 
uage probability Un a castontcr to purchase from stud product grouping, 
tended) Ote method oK v. ^ ci si n 

rogrammcd targeting criteria embodying a -rankcring strategy to said 

- O < , '\f'C ' 



(Original; The method of claim 10. o herein 

said rmu:kehae strategy Includes at least one targeting product grouping and a f 
1 grouping linked to said at feast one targeting product grouping; arid 
said promotional offers are distributed only to customers having a high probabi 

P n-g-imn ; ! v mem, of claim i 1 , im U< ,m p ^ i j 
m < s kIuc ouj igs 

wherein said a! least one targeting product u is dedned in reicrcaee to s 
nonty 

- v v v s < n , v v 

eSioek sirategy 

(Original ; The method of claim 1 1 , wherein said marketing strategy includes a 
(Original) Tie method of claim i g wherein said marketing sirategy includes a 
(Orlglnali The method id ""claim 1 1. wherein said nmrkemm aoUcav includes a 



id- ^ ^ . i,< d 

method of admstmg the distrdmdoa ol limited quantities of promotional otters from a plumhiY 

- t v ( . v 1 ! !< s 1 

providing, tor each > -n- Omm -u of customer tun; promotional oiler mm; cad plus dmm 

V V N vO , > - - 1 , V , d„ VV X V 

graphical display or: said electronic system. 

a v \i n o ^ v. 

. iv 1 s s s m^ s 

provided for said IndiOdmb customer at ica-o for the highest making of said measures; 
v ^ v . x ; s v x „ - ^ ^ a\e 

associated graphic eieraetOs: iced 



selecting a Penned quantity of otters {fori said ^ us Jo , of offers ibr distribution to said 
o s'o Mu d own 

oider of said measures of acceptance probabbhies as adjusted to said enabling s 
Iff sOnguuh v o ^ . t IS wherein >a g -a N m..a. • i : - m> ^ ^ s ^ , 

v ! » s g si M il n I , 

dragging said bars to lengthen and shorten bvm and diarchy increase raid deesoase the assoeiatec 

20. o v w \ t s \ * * -> 

x ' s> t <. - !N n s < e - > 

database ibr-&?4e-aso-a-ord;a^ 

.o -amo • \vOl- e ::i nooohxe. ^a-os-s aMfasi, ■ hi -an s ..r of transactions engaged in 

by the 4atabase-enstana-r and an idenotieabon of products previously purchased by o * ^ 
ddd..ra:tPP-d cnananers bueaeleef 4ieofonsae4o.;os said method comprising: 

deriving a historical purchase probabdhv- profile from said transaction history database 
for at least a portion id the easterners la said database aad for a pberabty of product groupings so 
said database, said historical purchase probability pro hie providing for each individual customer 

•> x i M I. I ^> -> > ! 

customer will purchase a product, ire- a said mdnsdaal product, pronging; 

^d.duyh.ca:gorneg applying a slalislical model to said purchase ptobabiihv profile lor a 
gosor iodividoai the ea seaao' a.; deiermme emanated probabilities thai sent given nah-v-idoot Use 
easiom a will va.reh oc one m mm . produets from said product groupings 

selecting a brnitod-grsoo4y-o4 ■itersanari' Sard-plvaa-bay- of -obeio tor distrdnmon to said 
gtvon-aelaotod each eu.stor.ae.;' the. .pi yem aosaeiatcd wah the gogmSaasprgaied 
^44 4. one a .a .Pd PP. a i i ml nil aps 

whereas s-ai(:M#r4U*bq^^^ 
aaal es tansoteai ya-aoadd td>a op 
IfPdlddbaaOb^ - tb'rs so a parbeuiar jyasdt^ 

21. {'Original 5 The method of claim 2d wherein said statistical model is an enaara ai 



•4 



:emed> in an electronic system lor disodbueog promotional oilers, a 
insaiu> v s ^ x i a :. e a s 1 ^ diobhanon <b hmite 



pluruU?> e!'seore.\ >.•"•. - s - i-' m • v?^ each -:ed nose n. 

V. XV i , , V i \ >*. i {, M \ V ^ X\ v 

v NV V S„ 5 ' { J 

iomers of said plurality with personalize oiler lists, wherein each sax! 

s personalized oiler list is generated in said etecirovoe system by 

ling to the personalized list id?: each < n identifier customer the id lers 



'resented) i he method ol chum 23, wherein said promotional oilers relate 0 
is organized in iaxonomlc groupings, and die method (urihirr comprises: 
ares associated svnh one or mora of said offers oo die grouping probability 
aureliase any product in a given taxonotmc grouping. 

OJ! ilviVi!K\ .eg m a ^ ^ a , 



mscrncd) * method of claim 24 m ^ » a score s based on said 

and the offes e>v\miteJ sMlh ;<nd se^o n mr » pmdm.r cm ormn ud o; sai 



include a Urmi ors UK 
further comprises: 

!"T c-or:ne .v 
equal -:ch<i limit. 



sen ltd i The method ot'daive. 23 wherein suki o 
assigning step tor each said ktentiikd eustorne 



